H enixeipnon Mouylakako¢ Mpa@ikeég Texveg O.E. nou e€dpeliel oTnv nepipepeia ATTIKAG evTaxdnke oTtn dpacn
«<EpyaAeiodnkn AvTaywvioTIKOTNTAC» npolnoloyiopou 400 gkar. Eup®. H dpaon oTtoxelsl oTtn BeATiwon Tng
avTaywvIioTIKOTNTAG TWV HIKPWV Kal NOAU HIKP®WV EMNIXEIPACEWY, €ENEVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOUO TOUG,
TNV UI0BETNON CUOTNUATWY TUMNOMOINONG & MICTOMOINONG, KABWG Kal g€ branding kal wyn@iakr npoBoAn.

O OuVOAIKOG npoUnoAoyIiopog TNG enevduong sival 80.000€ ek Twv onoiwv n dnudacia dandvn aveépxeral os 40.000€
Kal ouyxpnuartodoTeiTal and Tnv EAAGda kai To Eupwnaikd Tapeio Mepipepeiakng Avantuéng Tng Eupwnaikng
'Evong.

To ENIXEIPNUATIKO OXEDIO NOU EYKPIONKE NPoG XpnuaTtodoTnon kai uAonoigital, nepiAappavel enevéUoEIg
OTIG NAPAKATW KATNYOPIEG:

v MnxavnuaTta — EEonAiouog

v MoTonoinon MpoidovTwv — YAnpeoiwv — Aladikaoi®Vv

v Zuokeuaoia — ETikéTa — Branding

v Wnoiakn MpoBoAn

v MeTagopika péoa

v  MioBoAoyikd kdoToG epyalopevwy (VEO MPOCWMIKO)

M£0® TNG CULETOXNAG OTN ApAon, N ENIXEipNON NETUXE:

v BEATIWON TNG avTaywVvIoTIKOTATAG TNG

v al&naon Tng kepdopopiag Tng

v gvioxuon TnNG eEwaTpEPEIAg

v ENEKTACN TNG ayopdg YE TN NPOooBNKN VEWV MPOIOVTWV & UMNNPECIOV
v eEao@aAion uwnAOTEPNC NOIOTNTAC NPOIOVTA & UMNPETIEC

v al&non TG napaywyikoTnTag & BeATiwon AsIToupyIk®V 31adikaoiwv
v/ gvioxuaon TNngG ENIXEIPNUATIKOTNTAG

v dnuioupyia / diaTApNnon NoIoTIKWV BECEWV €pyaaciag

VURARO e

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n enixeipnon ano@Epovrag oQEAN TNV avTaywvioTIKOTNTA TNG XWPAG Kabwg

Kal gTnV TOMIKN OIKOVOuia.



